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1.0  INTRODUCTION

This report updates and expands the media exposure information presented in a March 1997 report entitled No-Zone Campaign Goals and Activities Summary Report.  The purpose of this report is to review the amount and type of free media exposure the No-Zone Campaign has received from using its public service announcements (PSAs).  The report is divided into three sections:

· Television PSA Placements

· Radio PSA Placements

· Print PSA Placements.

Since the No-Zone Campaign's inception in 1994, television, radio, and print PSAs have been distributed to television stations, radio stations, and newspapers throughout the U.S.  To record where the PSAs have been placed and track their airtime or print space, the Federal Highway Administration (FHWA) recruited media monitoring companies to distribute the PSAs and collect data on the PSAs' placement.  The media exposure information presented in this report contains the PSAs that were tracked by one of the media monitoring companies during specific time frames.  PSAs aired or printed during non-tracked time periods or distributed independently of the monitoring company, are not included in this report since their placement was not enumerated or confirmed by a media monitoring company.

Although the No-Zone Campaign is managed at the national level by FHWA headquarters, many organizations are attracted to the campaign because it is also a locally-promoted campaign where state agencies, trucking companies, and other highway safety organizations can adapt the campaign to suit their local needs.  Since many of the local efforts to promote the campaign to the media are not collected by the media monitoring companies, it can be presumed that the No-Zone Campaign's media exposure exceeds the amount of PSA placements reported by the monitoring companies.  However, for the purpose of this report,  only the data collected and confirmed by the monitoring companies is used to evaluate the No-Zone Campaign's media exposure.

2.0  TELEVISION PSA PLACEMENTS

The No-Zone Campaign developed three 30-second television PSAs and distributed them to television networks during the following time periods:

1. Share the Road-1 PSA:  April 21, 1994 - August 7, 1994

2. Share the Road-2 PSA:  April 3, 1995 - December 31, 1995

3. Share the Road-3 PSA:  July 22,1996 - February 2, 1997.

To evaluate how often the PSA was actually aired, FHWA contracted with Potomac Television/Communications, Inc. to track the No-Zone Campaign’s PSAs.  Potomac Television/Communications subscribed to Nielsen to track the PSA placements.  Nielsen uses the SIGMA( system, which is an electronic 24-hour a day nationwide tracking service that covers 1,100 broadcast stations and 26 cable networks in all 211 designated market areas
.  However, the SIGMA( system is unable to track PSAs placed on most local cable television stations, thus the results of the Nielsen reports do not include local cable PSA broadcasts.

During the PSA tracking time periods listed above,  a combined total of 13,387 No-Zone PSA placements were tracked by SIGMA(.  Divided over the total number of days that the PSAs were tracked, this combined total averages approximately 23 PSAs aired per day and a total of over 112 hours of free airtime.

The most recent No-Zone PSA (Share the Road-3) resulted in the highest number of PSAs placed. With 5,826 PSAs tracked by SIGMA(, Share the Road-3 PSA aired nationwide an average of 30 times per day.  Exhibit 1 shows the number of placements for each of the three PSAs.  Exhibit 2 compares the amount of airtime received for each of the three PSAs.

EXHIBIT 1

Number of Television PSAs Placed by PSA Name

(Available in hardcopy version only.)
EXHIBIT 2

PSA Airtime Comparison
	PSA Name
	Number of PSAs Tracked
	Number of Days PSA Tracked
	Average Number of PSAs Aired per Day
	Total Airtime Received 

(in hours)

	Share the Road - 1
	3085
	108
	29
	26



	Share the Road - 2
	4476
	272
	16
	37



	Share the Road - 3
	5826
	195
	30
	49



	Total
	13,387
	575
	23
	112


The times which the PSAs aired varied; however, 49 percent of the PSAs were aired between 5 a.m. and 10 p.m.  Exhibit 3 illustrates the distribution of PSAs by time of day.  The PSA airings by day of the week were distributed over the seven days; however, the PSAs aired more often on Saturdays, Sundays, and Mondays.  Exhibit 4 shows the PSA placements by the day of week.  Exhibit 5 compares the PSA placements by market size.  This data indicates that the majority of the PSAs (66 percent) were aired in small market areas (defined as market populations ranked greater than 50th).  

The affiliation of a television station and the how often it aired a No-Zone PSA showed that some stations aired the PSAs more frequently than others.  Exhibit 6 shows that CBS-affiliated stations (32 percent), followed by NBC-affiliated stations (24 percent), and closely by ABC (23 percent) aired the PSAs most often.  FOX-affiliated stations (9 percent) did not air the PSAs as frequently as the other (CBS, NBC, ABC) stations.  The Appendix lists the number of PSAs by market.  This data indicates that the markets that aired a PSA most often are:  Wichita, Kansas; Grand Junction, Colorado; Anniston, Alabama; and Huntsville, Alabama.

EXHIBIT 3,4 

(Available in hardcopy version only.)
EXHIBIT 5, 6

Television PSA

(Available in hardcopy version only.)

3.0  Radio PSA Placements
The No-Zone Campaign developed seven radio PSAs and distributed them to radio stations throughout the U.S.  On average, the seven PSAs were approximately 30 seconds in length and were released under the following titles:

· Now Hear This

· Cheerleader

· Disappearing Act

· Word Association

· Crossword Puzzle

· Highway Safety

· Don't Hang Out in the No-Zone.

The airing frequency of the radio PSAs was measured and enumerated by News Broadcast Network and North American Precis Syndicate for a combined total of eight months.  This enumeration showed that cumulatively, the seven No-Zone PSA messages aired close to 34,000 times to listening audiences projected to be over 63 million people.  This number of PSAs resulted in over 283 hours of free airtime on radio stations throughout the U.S.  If FHWA purchased 283 hours of the equivalent airtime, the estimated value of this airtime would be over $424,000.
  Exhibit 7 provides a breakdown of the different radio PSA placements.

EXHIBIT 7
Radio PSA Placements

(Available in hardcopy version only.)

4.0  Print PSA Placements
The No-Zone Campaign developed ten different print media PSAs.  These PSAs consist of creative illustrations and phrases to attract readers and educate them about the No-Zone.  An example is shown in Exhibit 8.  The placements began in November 1995 and were tracked until June 1997.

North American Precis Syndicate tracked the ten different print media PSAs in newspapers across the U.S.  Their findings indicated that the No-Zone Campaign's PSAs appeared in over 20,000 newspapers, which represents a circulation of over 320 million newspapers.  Exhibit 9 provides specific information for each placement including the name of the PSA, the dates the PSA was placed, the total number of print PSAs that were placed, and the total newspaper circulation of the PSAs.

EXHIBIT 8

Print PSA Example

(Available in hardcopy version only.)
EXHIBIT 9

Print PSA Placements

(Available in hardcopy version only.)
APPENDIX

Television PSAs by Market

· Number of Share the Road-1 PSAs by Market

· Number of Share the Road-2 PSAs by Market

· Number of Share the Road-3 PSAs by Market

APPENDIX

Television PSAs by Market
Number of Share the Road-1 PSAs 

by Market

(April 21, 1994 - August 7, 1994)
	City
	Number of Share the Road-1 PSAs Placed

	WEST PALM BEACH-FT.
	143

	MINNEAPOLIS-ST.PAU
	120

	MINOT-BISMARK-DICKI
	112

	GRAND JUNCTION MONT
	110

	PHILADELPHIA
	105

	ALBUQUERQUE-SANTA F
	100

	BOSTON
	87

	ANCHORAGE
	84

	PORTLAND,OR
	83

	WICHITA-HUTCHINSON
	80

	WACO-TEMPLE BRYAN
	75

	DES MOINES-AMES
	74

	WAUSA-RHINELANDER
	71

	WILMINGTON
	70

	HUNTSVILLE-DECATUR
	69

	CHEYENNE-SCOTTSBLUF
	68

	CHAMPAIGN-SPRNGFLD
	67

	JACKSON, MS
	66

	ADA-ARDMORE
	62

	ALPENA
	60

	ST. LOUIS
	58

	GRAND RAPIDS-KALMZO
	55

	CLARKSBURG-WESTON
	53

	WASHINGTON,DC
	51

	ABILENE-SWEETWATER
	47

	NEW YORK
	44

	LINCOLN-HSTNGS-KR
	44

	SALIBURY
	44

	CHARLESTON-HUNTINGT
	43

	ELMIRA
	42

	HARLINGEN-WSLCO-BRN
	35

	INDIANAPOLIS
	34

	PHOENIX
	33

	BANGOR
	33

	ALEXANDRIA, LA
	33

	LOUISVILLE
	31

	ODESSA-MIDLAND
	31

	NEW ORLEANS
	30

	SPRINGFINGFEILD, MO
	30

	FT. MYERS-NAPLES
	30

	GREAT FALLS
	29

	BURLINGTON-PLATTSBU
	27

	SAN ANGELO
	25

	SPOKANE
	24

	MOBILE-PENSACOLA
	24

	BATON ROUGE
	24

	HOUSTON
	23

	SEATTLE-TACOMA
	23

	GREENVLL-SPART-ASHE
	21

	KNOXVILLE
	21

	CASPER-RIVERTON
	20

	SAN FRANSICO-OAKS-S 
	19

	HARRISBURG-LNCSTR-L
	19

	CHICAGO
	18

	MANKATO
	17

	MILWAUKEE
	16

	GLENDIVE
	15

	HARTFORD-NEW HAVE
	14

	JOPLIN-PITTSBURG
	14

	LIMA
	11

	RALEIGH-DURHAM
	11

	COLUMBUS, OH
	11

	DETROIT
	10

	BUFFALO
	9

	CINCINNATI
	9

	LOS ANGELES
	9

	PALM SPRINGS
	8

	SAN DIEGO
	8

	PITTSBURGH
	7

	TULSA
	7

	CLEVELAND
	7

	FLINT-SAGINAW-BAY C
	6

	ATLANTA
	6

	PANAMA CITY
	6

	DENVER
	5

	FAIRBANKS
	5

	BIRMINGHAM
	5

	NORTH PLATTE
	5

	FRESNO-VISALIA
	5

	OMAHA
	4

	TAMPA-ST. PETE,SARA
	4

	BALTIMORE
	4

	ORLANDO-DAYTONA-BCH
	4

	LITTLE ROCK--PINE BL
	4

	ROANOKE-LYNCHBURG
	3

	PORTLAND-AUBURN
	2

	ST.JOSEPH
	2

	CHARLOTTE
	1

	JACKSONVILLE, BRUNS
	1

	MADISON
	1

	MONTGOMERY
	1

	TERRE HAUTE
	1

	BINGHAMPTON
	1

	LAREDO
	1

	SAN ANTONIO
	1

	Grand Total
	3085


Number of Share the Road-2 PSAs 

by Market 

(April 3, 1995 - December 31, 1995)

	City
	Number of Share the Road-2 PSAs Placed

	GRAND JUNCTION
	313

	MINOT-BISMARCK
	237

	SYRACUSE
	216

	PHILADELPHIA
	213

	PORTLAND, OR
	198

	WEST PALM BEACH
	168

	WAUSAU-RHINELNDR
	165

	CHEYENNE-SCOTTSBLF
	150

	PARKERSBURG
	143

	SPRINGFIELD, MO
	134

	DENVER
	133

	HARTFORD-NEW HAVEN
	130

	OKLAHOMA CITY
	130

	EUGENE
	126

	PADUCAH-C.GIRD
	106

	SF-OAK-SJ
	104

	PALM SPRINGS
	102

	CHARLESTON-HUNT
	98

	CHICAGO
	94

	WASHINGTON
	73

	TULSA
	67

	GREAT FALLS
	64

	JACKSON, MS
	63

	WICHITA-HUTCHINSON
	61

	CINCINNATI
	60

	LOUISVILLE
	60

	EUREKA
	58

	VICTORIA
	57

	TAMPA-ST PETE
	54

	DES MOINES - AMES
	53

	BANGOR
	50

	MINNEAPOLIS-ST PAUL
	48

	BOISE
	42

	GAINESVILLE
	42

	BURLINGTON-PLATT
	38

	SHERMAN-ADA
	37

	INDIANAPOLIS
	36

	ALBANY, GA
	35

	ANNISTON
	35

	TAMPA - ST PETE
	31

	AUSTIN
	28

	GREENVILLE-SPART-ASH
	26

	NEW ORLEANS
	26

	BLUEFIELD-BECKLEY
	23

	HUNTSVILLE
	23

	GREENVILLE-N.BERN
	21

	OMAHA
	21

	BUFFALO
	20

	CASPER-RIVERTON
	20

	ORLANDO - DAY BCH
	18

	BOSTON
	17

	CHICO-REDDING
	16

	DALLAS-FT WORTH
	12

	HARRISBURG-LNCSTR
	12

	RALEIGH-DURHAM
	12

	DES MOINES-AMES
	11

	CLEVELAND
	10

	FLINT-SAGINAW
	10

	ABILENE-SWEETWATER
	9

	EL PASO
	9

	FAIRBANKS
	9

	PITTSBURGH
	9

	BAKERSFIELD
	8

	MOBILE-PENSACOLA
	8

	YOUNGSTOWN
	8

	NEW YORK
	7

	ATLANTA
	6

	LIMA
	6

	MADISON
	6

	ANCHORAGE
	5

	HOUSTON
	5

	NORTH PLATTE
	5

	LITTLE ROCK-PINE BLF
	3

	ORLANDO-DAY BCH
	3

	SALISBURY
	3

	WILMINGTON
	3

	HARRISONBURG
	2

	SPOKANE
	2

	ST JOSEPH
	2

	BALTIMORE
	1

	BOWLING GREEN
	1

	ELMIRA
	1

	FRESNO-VISALIA
	1

	LOS ANGELES
	1

	PHOENIX
	1

	ROCHESTER-MASON C.
	1

	ST LOUIS
	1

	Grand Total
	4476


Number of Share the Road-3 PSAs 

by Market 

(July 22, 1996 - February 2, 1997)
	City
	Number of Share the Road-3 PSAs Placed

	WICHITA-HUTCHINSON
	342

	ANNISTON
	308

	HUNTSVILLE-DECATUR
	271

	BOWLING GREEN
	252

	NASHVILLE
	233

	WASHINGTON
	233

	PHOENIX
	219

	CASPER-RIVERTON
	195

	LIMA
	190

	BUFFALO
	187

	PHILADELPHIA
	161

	INDIANAPOLIS
	125

	BUTTE-BOZEMAN
	124

	SHREVEPORT
	123

	BOISE
	119

	RAPID CITY
	119

	LAREDO
	115

	JOPLIN-PITTSBURG
	107

	RICHMOND-PETERSBURG
	94

	MILWAUKEE
	93

	BOSTON
	90

	HONOLULU
	76

	CHATTANOOGA
	71

	WICHITA-HUTCHINSON PLUS
	71

	LAFAYETTE
	68

	BATON ROUGE
	65

	FT. MYERS-NAPLES
	62

	PADUCAH-C.GIRD
	59

	RICHMOND-PETERSBUR
	58

	HOUSTON
	57

	SIOUX FALLS
	56

	BURLINGTON-PLATT
	55

	COLUMBUS, OH
	54

	SPRINGFIELD-HOLYOKE
	50

	MERIDIAN
	48

	EUGENE
	45

	MONTGOMERY
	41

	CEDAR RAPIDS-WATERLOO&DUB
	38

	COLUMBIA-JEFF CITY
	38

	GREENVILLE-SPART
	36

	RICHMOND-PETERSBRG
	36

	WASHINGTON, DC, HAGERSTOW
	36

	SAN ANTONIO
	34

	SPRINGFIELD, MA
	34

	CEDAR RAPIDS-WATER
	32

	LEXINGTON
	32

	RICHMOND-PETERS
	32

	RICHMOND
	31

	DAVENPORT-ROCK ISL
	30

	GREEN BAY-APPLETON
	29

	HARLINGEN-WSLCO-BRN
	27

	WACO-TEMPLE-BRYAN
	27

	GREENVLL-SPART-ASHV
	26

	SIOUX FALLS(MITCHELL)
	26

	HUNTSVILLE-DECATUR, FLOR
	23

	SIOUX CITY
	23

	CEDAR RAPIDS-WATERL
	21

	COLORADO SPRINGS
	21

	GREENVLL-SPART-ASHEVLL-AN
	21

	GREENWOOD-GREENV
	20

	TUSCON
	19

	CHAMPAIGN&SPRNGFLD-DECATU
	18

	CHAMPAIGN&SPRING
	17

	GREENVL-SPART-ASHEV
	17

	TALLAHASSEE
	17

	CHAMPAIGN&SPRNGFLD
	16

	HARRISBURG-LNCSTR
	16

	ALBANY-SCHENECTADY
	15

	HARLINGEN-WLSCO
	15

	RENO
	15

	SF-OAK-SJ
	15

	COLUMBIA-JEFFERSON CITY
	14

	FARGO-VALLEY CITY
	14

	FT.MYERS - NAPLES
	14

	DAVENPORT, R. ISLAND
	13

	FT. MYERS - NAPLES
	12

	HARLINGEN-WSLCO-BRNSVL-MC
	12

	ALBUQUERQUE-SF 
	11

	DALLAS-FT WORTH
	11

	DALLAS-FT. WORTH
	11

	DAVENPORT-R. ISLAND-MOLINE
	11

	EVANSVILLE
	11

	GREENVLL-SPART-ASHE
	11

	HUNTSVILLE-DECATUR,FLOR
	11

	RICHMOND-PETERSBUG
	11

	TALLAHASSEE-THOMASVILLE
	11

	LOS ANGELES
	10

	TAMPA-ST.PETE, SARAS
	10

	TAMPA-ST.PETE,SARAS
	10

	COLUMBIA-JEFFERSON
	8

	REENVLL-SPART-ASHEV
	8

	TAMPA-ST. PETE, SARAS
	8

	SALT LAKE CITY
	7

	ORLANDO-DAYTONA BCH
	6

	TALLAHASSEE-THOMAS
	6

	TAMPA-ST.PETE, SARA.
	6

	TERRE HAUTE
	6

	TUCSON
	6

	BURLINGTON-PLATTSBURGH
	4

	CHAMPAIGN-SPRNGFLD
	4

	COLUMBUS, OHIO
	4

	DAVENPORT-R.ISLAND-MOLINE
	4

	LEXINGTION
	4

	MARQUETTE
	4

	ROCHESTER-MASON C
	4

	COLUMBUS,  OH
	3

	DETROIT
	3

	LAS VEGAS
	3

	ROCHESTR-MASON CITY-AUSTI
	3

	SIOUX FALLS (MITCHELL)
	3

	SPRINGFIELD,MA
	3

	DALLAS-FT. WORTTH
	2

	ORLANDO-DAYTONA-MEL
	2

	TALLAHASSEE-THOMASV
	2

	TAMPA-ST.PETE, SARA
	2

	TUCSON (NOGALES)
	2

	TULSA
	2

	CHAMPAIGN&SPNGFLD
	1

	COLORADO SPRINGS-PUEBLO
	1

	GREENSBORO-H.POINT
	1

	GREENVL-SPART-ASHVL
	1

	HARLINGEN-WSLCO
	1

	MINNEAPOLIS-ST PAUL
	1

	PADUCAH-C. GIRD-HARBG-MT V
	1

	ROCHESTR-MASON CITY
	1

	SEATTLE-TACOMA
	1

	WASHINGTON DC, HAGE
	1

	Grand Total
	5826


� D. Anderson, Product Manager, Nielsen News Media Services.


� This figure is calculated by News Broadcast Network using an industry-wide advertising equivalency cost of $25 per air minute.  Per News Broadcast Network, the value of airtime rates in the U.S. normally ranges from $10 to $1000 per air minute.






