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1.0
Introduction
The Share the Road Similar Programs Report summarizes the research conducted by Abacus Technology Corporation to determine which Federal and non-federal organizations have programs similar to the Federal Highway Administration's (FHWA) No-Zone Campaign.  The report is organized as follows:

· Similar Programs Search

· Similar Programs Search Results

· Appendices.

1.1 
Overview of the Similar ProgramS Search
The Share the Road Campaign Research Study was formulated in 1996 in response to a Congressional request for FHWA to conduct a research study to improve the current Federal Share the Road Campaign (the No-Zone Campaign) and to coordinate similar non-federal activities and identify gaps in this outreach area.  In response, FHWA initiated the Share the Road Campaign Research Study to improve the No-Zone Campaign, identify similar programs, and recommend options for coordinating non-federal activities.  The study was launched in October 1996 and the first phase of the study, to identify similar Share the Road programs, is presented in this report.

1.2
Background of the No-Zone Campaign
In April 1994, the FHWA unveiled its first-ever national public service highway safety campaign called the No-Zone Campaign.  The Campaign evolved in response to a concern addressed by Congress in the Intermodal Surface Transportation Efficiency Act of 1991 (ISTEA) about reducing the number of crashes between commercial vehicles and passenger vehicles.  

The goal of the No-Zone Campaign is to educate the motoring public, in a non-threatening and informative manner, about how to safely share the road with commercial vehicles, and about commercial vehicles' limitations in terms of maneuverability, stopping distance, and blind spots.  By educating the public and working with other organizations concerned with highway safety, the goal of the No-Zone Campaign is to reduce fatalities, injuries, and property damage caused by passenger and commercial vehicle crashes.

No-Zone is a term used to describe danger areas around commercial vehicles where crashes are more likely to occur.  These blind spots are areas where passenger vehicles tend to disappear from the view of the commercial vehicle drivers.  Exhibit 1 illustrates the No-Zones around a truck.

The No-Zone Campaign uses a variety of outreach approaches to convey its message, including television, radio, and print media; truck and bus decals; billboards; No-Zone demonstrations using large trucks; public events; conferences and exhibits; driver education; videos; public appearances by the Zone Ranger (the No-Zone Campaign's character); and its vast national network of concerned No-Zone partners.  By using these outreach sources, the No-Zone message has been seen and heard by thousands of people of all ages throughout the country.

EXHIBIT 1

Commercial Vehicle No-Zones
(Available in hard copy version only)

1.3
Purpose of this Study


The purpose of this part of the Share the Road Research Study is to identify U.S. highway safety programs that are similar to the Federal Share the Road program called 

the No-Zone Campaign.  A similar program is one defined as an outreach campaign that conveys similar safety messages, targets the same driving population, or uses similar terms and concepts as the No-Zone Campaign.

2.0
Similar ProgramS Search


This section describes how the search for collecting similar programs was conducted.  The chapter is organized as follows:

· Overview of Share the Road Concepts

· Methodology for Collecting Similar Program Information.

2.1
Overview of Share the Road Concepts

This study specifically called for a review of programs that are similar to the Federal Highway Administration's (FHWA) No-Zone Campaign.  While the No-Zone Campaign is a traffic safety program with the same common goal of many traffic safety programs -- to reduce fatalities, injuries, and property damage caused by collisions -- the No-Zone Campaign is a very focused campaign.  The Campaign specifically targets passenger vehicle drivers in order to give them the tools and knowledge they need to understand truck and bus limitations so that passenger vehicle drivers can safely drive around these large vehicles.

2.1.1 Criteria for Similar Programs

The term Share the Road has many connotations and is used to describe many types of traffic safety concerns other than passenger vehicles sharing the road with commercial vehicles.  For instance, in the process of collecting passenger and commercial vehicle Share the Road information, Share the Road programs relating to bicycles, pedestrians, motorcycles, farm equipment, construction sites, and even farm animals were discovered.  However, this study focused on obtaining information and data specifically relating to passenger and commercial vehicles.  Therefore, the first criteria for determining whether the program was a similar Share the Road program was that it had to, at a minimum, include information about driving around large trucks or buses.  Once this was determined, the type of information that was included in the similar program was reviewed.  So while all of the programs in the study were reviewed because they were submitted as Share the Road safety programs, many of these programs did not specifically include information about driving near or around large trucks or buses and therefore were not considered a similar program.  The detailed results of the similar program search are presented in Section 3.0.

2.1.2 Providers of Similar Programs

Thousands of traffic safety programs exist in the United States.  The types of organizations that have traffic or highway safety programs include public health, emergency medicine, primary and secondary education, traffic and safety research institutes, colleges and universities, driving schools, community organizations, public safety organizations, marketing agencies, public relations firms, local and state governments, Federal government agencies, parent and student groups, advocacy groups, private corporations, and also the many other associations that represent these different organizations.  However, for the purpose of this study, the similar program search was a targeted search of organizations that specifically deal with traffic or highway safety public outreach and have members, customers, or stakeholders that are commercial or passenger vehicle drivers, and/or have an interest in improving traffic safety by 

preventing vehicle crashes. 

2.2 
Methodology for Collecting Similar ProgramS Information
To determine whether other organizations have Share the Road programs similar to the No-Zone Campaign, a process of collecting the similar program information and ensuring that a format for reviewing and analyzing organizations' responses took place.  The methodology for collecting similar program information included the following steps:

· Identify organizations that may have similar programs.

· Send introductory letter to identified organizations.

· Review and analyze similar program information.

· Assess similar program information. 

Exhibit 2 illustrates the data collection and similar program selection process in greater detail.

2.2.1
Identify Organizations That May Have Similar Programs 

The first step involved identifying the types of organizations that are part of the highway, traffic, trucking, and automobile safety industry.  These organizations were chosen because of their likelihood of having programs that specifically address the needs of passenger and commercial vehicle drivers.  The types of organizations that were chosen for the similar program search include the following:

· Governor's Highway Safety Representatives

· State Trucking Associations

· Motor Carrier Assistance Programs

· State Departments of Motor Vehicles

· State Departments of Transportation

· State Public Safety Agencies or State Police

· Traffic Safety Organizations

· Driving School Organizations

· Automobile Associations and Manufacturers

· Trucking Organizations and Associations

· Insurance Companies and Associations

· Other (such as health and education organizations).

EXHIBIT 2

Similar Programs Search Process

(Available in hard copy version only)


Once the types of organizations to be included in the similar program search were identified, the selection of contacts within each organization type began.  Within each of these organization categories, an extensive search took place to identify public, private, and non-profit organizations that may have outreach programs similar to the No-Zone Campaign.  Library, Internet, industry journals, conference lists, and membership lists were used to collect contact information to ensure all relevant highway safety, traffic safety, automobile, trucking, and other transportation-related organizations were included in the search. These contacts were found using the following sources:

· American Association of Highway Safety Transportation Officials

· Governors' Highway Safety Representative contacts

· National Private Truck Council 

· State Contact Yellow Book

· Federal Contact Yellow Book

· FHWA Motor Carrier Safety Assistance Program contact information

· Keyword Internet searches

· Highway safety conference lists, including the Lifesavers Conference

· U.S. Department of Transportation library.

The information collected from these sources was entered into the Share the Road Campaign Database to begin the next step of sending the introductory letter to the identified organizations.  A list of all the organizations identified is presented in Appendix A.(
2.2.2
Send Introductory Letter to Identified Organizations

A letter from Mr. George Reagle, FHWA Associate Administrator for Motor Carriers, was sent to organizations that might have similar programs asking them to participate in the Share the Road Campaign Research Study by sharing samples of their Share the Road public outreach programs.  Exhibit 3 shows the similar program introductory letter.  In addition, a similar letter was sent to editors and correspondents within the trucking industry press.

EXHIBIT 3

Introductory Letter
(Available in hard copy version only)
As part of the mailing, a postage-paid postcard (see Exhibit 4) was included to simplify the contacted organizations’ responses to the letter.  The postcard requested that the letter recipient check one or more of six boxes that applied to their program.  The options for response were that the respondent:

· Had a similar program and would send their program material for the study

· Did not have a similar program, but might be interested in participating in one

· Did not have a program and was not interested in a Share the Road program

· Currently uses components of the No-Zone Campaign in their own outreach efforts

· Requested additional No-Zone Campaign information

· Provided the name of an organization that might have a similar program.  

In addition, the respondent was asked to correct their contact information in order to update the Share the Road Campaign Database (a Microsoft Access database that was developed to collect and manage the information obtained from the study).  In the future, the database will also be used for No-Zone Campaign record keeping, to generate and maintain mailing and contact lists, and to track Share the Road partner activities.

Postcard responses were entered into the Share the Road Campaign Database.  Approximately 52 percent of the organizations responded using the postcard.  The non-respondent organizations were contacted by telephone.  All information obtained from the postcard and follow-up telephone calls was entered into the database.

EXHIBIT 4

Response Postcard

(Available in hard copy version only)
2.2.3 
Review and Analyze Similar Program Information  


Reviewing similar programs and determining whether a program was similar to the No-Zone Campaign took place in two phases:

· Phase I:  Similar Programs Review

· Phase II:  Similar Programs Assessment. 

In Phase I, the information and material received as a result of the introductory letter request was collected, reviewed, and cataloged.  The first step involved determining if the documentation submitted included information on passenger vehicles and commercial vehicles "sharing the road."  If so, the next step involved determining if the submitted information was an original Share the Road outreach program or if an organization used either the No-Zone Campaign or another organization's outreach program.  In Phase II, or the assessment phase (presented in Section 2.2.4), the programs determined to be original similar programs were examined.

As a result of the study, it was found that many organizations share (either knowingly or unknowingly) their Share the Road programs with other organizations, and several organizations submitted other organizations' material as their own.
  For the purpose of this study and to avoid reporting duplicate programs, a distinction was made between organizations that use the No-Zone Campaign or another Share the Road program, and those who had developed their own similar program.  These organizations were accounted for as having a Share the Road program; however, the originating organization that developed the original Share the Road program progressed to Phase II for review.  This situation occurred often with organizations submitting FHWA No-Zone information as their own similar program and also with organizations using state trucking associations' outreach programs.  In addition, several organizations used the material from American Trucking Associations (ATA), John Deere Insurance, and the Professional Drivers of America material.  Exhibit 5 shows the number of established Share the Road programs that are being used by other organizations that do not have their own program.

In addition to reviewing and analyzing similar program information, other Share the Road information was collected and analyzed.  In particular, organizations that do not have a Share the Road program were noted, and whether these organizations were interested in participating in future Share the Road programs.  The number of organizations currently using FHWA's No-Zone Campaign was also analyzed.  Section 3.0 provides detailed results of all organizations' responses.

EXHIBIT 5

Share the Road Material Used by Other Organizations

(Available in hard copy version only)

2.2.4
Assess Similar Program Information


In Phase II of the analysis, more detailed information was collected and analyzed for each program identified as an original similar program.  First, the material and information submitted by the organizations was reviewed and analyzed to determine the components of the program.  The types of information identified and reviewed for each of the similar programs included:

· Type of safety information provided

· Target audiences

· Geographic regions served

· Public outreach approaches

· Types of vehicles targeted.

Exhibit 6 provides an outline of the program components that were reviewed to determine the similarities and differences among programs.

EXHIBIT 6

Similar Program Search Components
	Safety Information
	Target Audience
	Geographic Region
	Outreach Approach
	Vehicle Type Targeted

	Blindspots
	All Ages
	National
	Driver Education
	All Vehicles

	Extra Space
	Seniors
	Northeast
	Television
	Automobile

	Turning
	Adults (41-64)
	Mid-Atlantic
	Radio
	Sport Utility

	Backing Up
	Adults (25-40)
	Southeast
	Electronic Media
	Medium Truck

	Stopping
	Young Adults
	Midwest
	Print Media
	Large Truck

	Tailgating
	High School
	Northwest
	Brochure
	Bus

	Speeding
	Middle School
	Southwest
	Fact Sheet
	Motorcycle

	Maneuvering
	Grade School
	State (specify)
	Artwork/Poster
	Bicycle

	Signaling
	Other (specify)
	Other (specify)
	Video
	Other (specify)

	Passing
	
	
	Presentation
	

	Other (specify)
	
	
	Truck Decal
	

	
	
	
	Other (specify)
	


Following this phase of the analysis, the programs with the most components in common with the No-Zone Campaign were identified.  The results of the similar program search are presented in Section 3.0.

3.0
Similar ProgramS Search Results

This section presents the results of the similar program search and an overview of other information that was collected as a result of searching for similar programs.  In addition to identifying similar programs, each states' driver manual was also reviewed to determine if Share the Road or No-Zone information was provided in the manual, and the amount or type of similar program information that was included.

3.1
Overview of Search Results

The similar program search involved an original population of 424 organizations identified as being concerned with trucking, automobile, highway, or traffic safety.  Once the responses from the organizations that participated in the study were collected, it was determined that 43 of the 424 organizations were listed more than once in the total population.
  Therefore, a total of 381 organizations became part of the similar program search and were expected to respond to the study.  Of those 381 organizations, a total of 357 responses (94 percent) were received;  Exhibit 7 shows this response rate.  Appendix B( lists all the organizations that responded to the study.

EXHIBIT 7

Similar Program Search Response Rate

(Available in hard copy version only)


In addition to identifying which organizations have Share the Road programs, the search provided other information about the responding organizations, as described below.

About one-third of the programs use the No-Zone Campaign material.  A total of 137 (38 percent) of the responding organizations indicated that they currently use the No-Zone Campaign in their outreach efforts.  Exhibit 8 compares the organizations using No-Zone Campaign material with the total responses received.  Appendix C( lists the names of these organizations.

EXHIBIT 8

Percentage of Organizations Using No-Zone Campaign Material

(Available in hard copy version only)
One-fifth of the programs reported that they have a similar program.  A total of 73 (20 percent) of the responding organizations indicated that they have their own Share the Road program.  However, although these organizations indicate having a similar program, many use other organizations' Share the Road material.  Exhibit 9 shows the percent of organizations with a similar program compared with the total responses received.  Appendix D* lists the names of these organizations.

EXHIBIT 9

Percent of Organizations Reporting Similar Programs
(Available in hard copy version only)
About one-fourth of the organizations do not have a similar program but are interested in participating in a Share the Road program.  A total of 95 (27 percent) of the responding organizations indicated that although they do not have or use a Share the Road program, they are interested in participating in one.  Appendix E( lists the names of these organizations.

Forty organizations do not have a similar program and are not interested in participating in a Share the Road program.  A total of 40 (11 percent) of the responding organizations are not interested in participating in a Share the Road program and do not have a similar program.  Reasons cited for not participating include:  too busy, no funding, and outside of organizational scope.  Appendix F* lists the names of these organizations.  Exhibits 10 and 11 show the percent and number of organizations that do not have a Share the Road program but are either interested or are not interested in participating in a program.  

EXHIBIT 10

Future Share the Road Campaign Interest of Organizations That Do Not Have a Share the Road Program
(Available in hard copy version only)
EXHIBIT 11

Interest in Future Share the Road Campaign Participation by Organizations With No Share the Road Programs
(Available in hard copy version only)
More than 50 organizations requested additional information on the No-Zone Campaign.  A total of 55 (15 percent) of the responding organizations requested more information about the No-Zone Campaign.  A No-Zone Campaign brochure and No-Zone highlights video that describe the program were sent to each of these organizations.  Exhibit 12 shows the percent of organizations requesting more information.  Appendix G( provides a list of these organizations.

EXHIBIT 12

Percentage of Organizations Requesting Additional 

No-Zone Campaign Information

(Available in hard copy version only)
Some organizations named another organization that may have a similar program.  A total of 29 (8 percent) of the responding organizations provided a contact name and address of organizations that the respondent thought may have a similar program.  All 29 referrals identified by these organizations were already part of the original similar program search population.
Exhibit 13 shows the frequency of each of the responses.  Information about the programs identified as similar Share the Road programs are provided in Section 3.2.

EXHIBIT 13

Responses to Similar Program Search

(Available in hard copy version only)
3.2
Characteristics of Similar Share the Road Programs

The similar program search resulted in a total of 357 organizations out of a total of 381 organizations responding to either the similar program letter or by the follow-up telephone calls made to the organization.  A total of 73 of these organizations indicated that they have a similar Share the Road program.  However, careful examination of these organizations resulted in only 20 organizations meeting the criteria for actual similar programs.  Exhibit 14 lists the organizations, along with their Share the Road program names, that submitted actual similar program material and information.

EXHIBIT 14

Organizations With Similar Share the Road Programs

	Organization
	Program/Project Name

	1. American Automobile Association (AAA)
	Semi-Conscious:  Driving in the Real World 


	2. Arizona Department of Public Safety
	Trucks and You:  Sharing the Road with Truck Drivers and Their Vehicles

	3. Arizona Motor Transport Association
	Sharing Arizona Highways:  Cars and Trucks

	4. American Trucking Associations (ATA)
	Cars and Trucks:  Partners in Traffic Safety

	5. California Department of Motor Vehicles
	Sharing the Road with Other Vehicles

	6. CRASH
	Sharing the Road

	7. Georgia Governor's Office of Highway Safety
	Sharing the Road Safely

	8. Idaho State Police
	Safety Zone

	9. Illinois Department of Transportation and Department of State
	SMART:  Safe Motorists Always Respect Trucks

	10. John Deere Insurance
	Sharing the Road

	11. Maine Motor Transport Association
	How Can a Car Safely Share the Road with a Truck?

	12. Massachusetts Motor Transportation Association
	Sharing the Road with a Truck

	13. Michigan Truck Safety Commission
	Let's Share the Road

	14. Mississippi Public Service Commission
	Sharing the Road Safely

	15. New Jersey Department of Transportation
	Share The Road

	16. Pennsylvania Department of Transportation
	Truck Smart:  Give Respect.  Get Respect.

	17. Professional Drivers of America
	Sharing the Highways

	18. Trucker Buddy
	Trucker Buddy

	19. Utah Motor Transport Association
	You've Got a Friend on the Road

	20. Wyoming Trucking Association
	Car and Trucks:  Sharing Wyoming Highways



Further analysis of these organizations provide a more detailed profile of each program, their program components, their target audience, and their outreach method. Highlights of the programs are described below.

All programs have developed public outreach material.  As indicated in Exhibit 15, the most common outreach approaches used by the identified similar programs include:

· Brochures and booklets

· Websites

· Videos

· Merchandise

· Public service announcements.

Each of these outreach approaches provide motorists with information about how to safely share the road with commercial vehicles.  Appendix H( provides a description of each of the organizations' outreach products.

Three organizations provide the most extensive information.  Most of the organizations identified provide limited outreach material.  Of the 20 organizations, 3 of the organizations provide the most extensive information in terms of types of material offered and the methods for outreach.  These three programs, (the Illinois Department of Transportation and Department of State's program,  SMART: Safety Motorists Always Respect Trucks; the Michigan Truck Safety Commission's program, Let's Share the Road; and the Professional Drivers of America's program, Sharing the Highways) have the most all-encompassing and extensive Share the Road programs.  These three programs use several different approaches to reach their target audiences.  The other similar programs did not include as many Share the Road topics or outreach products.  However, all similar programs covered the major Share the Road messages as described below. 

All programs promote the same type of safety messages in their outreach material.  The most common safety topics addressed in the similar programs material included:

· Blind spots

· Giving trucks extra space

· Proper passing procedures

· Stopping distances

· Wide right turns.

Exhibit 16 shows the frequency of these and other Share the Road safety topics included in their outreach materials.

EXHIBIT 15

Outreach Approaches of Similar Programs
	
	Outreach Approach

	Organization
	Brochure
	Booklet
	Driving Manual
	Fact Sheet
	Media Guide
	Merchandise
	Mobile Classroom
	Poster
	PSA 
	Presentation Guide
	Teacher's Guide
	Video
	Website

	American Automobile Association (AAA)

	
	
	
	
	
	
	
	
	
	
	
	(
	

	Arizona Department of Public Safety
	(
	
	
	
	
	
	
	
	
	
	
	
	

	Arizona Motor Transport Association
	(
	
	
	
	
	
	
	
	
	
	
	
	

	American Trucking Associations (ATA)
	(
	
	
	
	
	(
	
	
	
	
	
	
	(

	California Department of Motor Vehicles
	
	
	
	
	
	
	
	
	
	
	
	
	(

	CRASH
	(
	
	
	
	
	
	
	
	
	
	
	
	(

	Georgia Governor's Office of Highway Safety
	(
	
	
	
	
	
	
	
	
	
	
	
	

	Idaho State Police
	
	
	
	
	
	(
	
	
	
	
	
	(
	

	Illinois Department of Transportation and Department of State
	(
	
	
	(
	
	(
	
	(
	(
	
	(
	(
	

	John Deere Insurance
	
	
	
	
	(
	
	
	
	
	
	
	
	(

	Maine Motor Transport Association
	(
	(
	
	
	
	
	
	
	(
	
	
	
	

	Massachusetts Motor Transportation Association
	(
	
	
	
	
	
	
	
	
	
	
	
	

	Michigan Truck Safety Commission (MTSC)
	(
	(
	(
	
	
	(
	(
	
	(
	
	
	(
	(

	Mississippi Public Service Commission
	(
	
	
	
	
	(
	
	
	
	
	
	(
	

	New Jersey Department of Transportation
	(
	
	
	
	
	
	
	
	(
	
	
	
	(

	Pennsylvania Department of Transportation
	(
	(
	
	
	
	
	
	
	
	
	
	
	

	Professional Drivers of America
	
	
	
	(
	(
	(
	
	(
	
	(
	(
	(
	

	Trucker Buddy

	
	
	
	
	(
	
	
	
	
	(
	
	
	

	Utah Motor Transport Association
	
	
	
	
	
	
	
	(
	(
	
	
	
	

	Wyoming Trucking Association
	(
	
	
	
	
	
	
	
	
	
	
	
	


	No-Zone Campaign 

	(
	
	
	(
	
	(
	(
	(
	(
	
	
	(
	(


EXHIBIT 16

Overview of Similar Programs' Share the Road Topics

	
	Share the Road Topics

	Organization
	Uses Share the Road term
	Uses No-Zone term
	Blind spots
	Giving extra space
	Passing
	Turning
	Backing up
	Stopping distance
	Tailgating
	Speeding
	Maneuvering
	Signaling
	Merging
	Trucks drive in right lane
	Stay clear of truck ramps
	Caution near weigh stations
	Stay alert/Beware of fatigue
	Blink headlights
	Inclement weather

	American Automobile Association (AAA)
	(
	(
	(
	(
	(
	(
	
	(
	
	
	(
	(
	(
	
	
	
	
	
	

	Arizona Department of Public Safety
	(
	
	(
	(
	(
	
	(
	(
	
	
	
	
	
	
	
	
	
	
	

	Arizona Motor Transport Association
	(
	
	(
	
	
	(
	
	(
	
	
	(
	
	
	(
	
	
	
	
	

	American Trucking Associations (ATA)
	(
	
	(
	
	(
	
	
	
	(
	
	
	
	(
	
	
	
	
	
	

	California Department of Motor Vehicles
	(
	
	(
	
	
	(
	
	(
	
	
	(
	
	
	
	
	
	
	
	

	CRASH
	(
	
	(
	(
	(
	
	
	
	
	
	
	
	(
	(
	
	(
	
	
	

	Georgia Governor's Office of Highway Safety
	(
	(
	(
	(
	(
	(
	(
	(
	(
	
	
	
	
	
	
	
	
	
	

	Idaho State Police
	(
	(
	(
	
	(
	(
	
	(
	(
	
	
	
	
	
	(
	
	
	
	

	Illinois Departments of Transportation and State
	(
	(
	(
	(
	(
	(
	
	(
	
	
	(
	(
	(
	
	
	
	(
	
	(

	John Deere Insurance
	(
	
	(
	(
	
	(
	
	(
	
	
	(
	
	
	
	
	
	
	
	

	Maine Motor Transport Association
	
	
	(
	(
	(
	
	(
	
	
	
	
	(
	
	
	
	
	
	
	

	Massachusetts Motor Transportation Association
	(
	
	(
	(
	(
	
	
	
	(
	
	
	(
	
	
	
	
	
	(
	(

	Michigan Truck Safety Commission (MTSC)
	(
	(
	(
	(
	(
	(
	
	(
	(
	(
	(
	
	(
	
	
	
	
	
	

	Mississippi Public Service Commission
	(
	(
	(
	(
	(
	(
	(
	
	
	
	
	
	
	
	
	
	
	
	

	New Jersey Department of Transportation
	(
	
	(
	(
	(
	
	(
	
	
	
	
	
	
	
	
	
	
	
	

	Pennsylvania Department of Transportation
	(
	(
	(
	(
	(
	(
	(
	
	
	
	(
	
	
	(
	
	
	
	
	

	Professional Drivers of America
	(
	(
	(
	(
	(
	(
	(
	(
	(
	(
	(
	(
	(
	
	(
	
	(
	
	(

	Trucker Buddy
	(
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Utah Motor Transport Association
	
	(
	(
	
	
	
	
	(
	
	
	
	
	
	
	
	
	
	
	

	Wyoming Trucking Association
	
	
	(
	
	
	(
	
	(
	
	
	(
	
	
	(
	
	
	
	
	


	No-Zone Campaign 

	(
	(
	(
	(
	(
	(
	(
	
	(
	
	(
	
	(
	
	
	
	
	
	


All of the programs are aimed at the passenger vehicle driver.  All of the 20 programs focus their outreach on the passenger vehicle driver and none of the programs target a specific passenger vehicle.  Three of the programs (American Trucking Associations, Michigan Truck Safety Commission, and Pennsylvania Department of Transportation) include outreach information targeted to the truck driver.  Only one program (the Georgia Governor's Office of Highway Safety) mentions buses as a commercial vehicle having limitations similar to trucks. Exhibit 17 shows target driver and vehicle information for all 20 programs.

Six of the organizations have national outreach programs.  These national programs, developed by AAA, ATA, CRASH, John Deere Insurance, Professional Drivers of America, and Trucker Buddy, are not limited to certain states or regions of the country.   The remaining 14 programs were in-state programs.

All of the programs target their material to the adult driver.  All 20 organizations indicated their Share the Road material can be used for age groups ranging from high school to senior citizens.  Only four organizations (AAA, Michigan Truck Safety Commission, Professional Drivers of America, and Trucker Buddy) specifically target their program to children.  Exhibit 17 shows target audience information for all 20 programs.
EXHIBIT 17

Overview of Similar Programs' Target Audience and Target Vehicles

	Organization
	Target Driver

	Target Audience

	Subject Vehicle


	
	Passenger Vehicle Driver
	Commercial Vehicle Driver
	All Adults

(>18)
	High School 

(14-18)
	Children/

Pre-teens

(<14) 
	Trucks
	Buses

	American Automobile Association (AAA)
	(
	
	(
	(
	(
	(
	

	Arizona Department of Public Safety
	(
	
	(
	(
	
	(
	

	Arizona Motor Transport Association
	(
	
	(
	(
	
	(
	

	American Trucking Associations (ATA)
	(
	(
	(
	(
	
	(
	

	California Department of Motor Vehicles
	(
	
	(
	(
	
	(
	

	CRASH
	(
	
	(
	(
	
	(
	

	Georgia Governor's Office of Highway Safety
	(
	
	(
	(
	
	(
	(

	Idaho State Police
	(
	
	(
	(
	
	(
	

	Illinois Departments of Transportation of State
	(
	
	(
	(
	
	(
	

	John Deere Insurance
	(
	
	(
	(
	
	(
	

	Maine Motor Transport Association
	(
	
	(
	(
	
	(
	

	Massachusetts Motor Transportation Association
	(
	
	(
	(
	
	(
	

	Michigan Truck Safety Commission (MTSC)
	(
	(
	(
	(
	(
	(
	

	Mississippi Public Service Commission
	(
	
	(
	(
	
	(
	

	New Jersey Department of Transportation
	(
	
	(
	(
	
	(
	

	Pennsylvania Department of Transportation
	(
	(
	(
	(
	
	(
	

	Professional Drivers of America
	(
	
	(
	(
	(
	(
	

	Trucker Buddy
	(
	
	(
	(
	(
	(
	

	Utah Motor Transport Association
	(
	
	(
	(
	
	(
	

	Wyoming Trucking Association
	(
	
	(
	(
	
	(
	


	No-Zone Campaign 

	(
	
	(
	(
	(
	(
	(


3.3
Department of Motor Vehicle Results

As part of the search for similar Share the Road programs, the Departments of Motor Vehicles
 (DMV) of all 50 U.S. states and the District of Columbia were contacted and their state passenger vehicle driver manuals were collected.  Each manual was reviewed and analyzed to:

· Identify Share the Road information contained within the manual that addresses the concept of passenger cars and commercial vehicles sharing the road.

· Determine the extent of Share the Road information that each state provides.

The findings are described below.

3.3.1 Characteristics of DMV Share the Road Information

Of the 51 driver manuals, 34 states (67 percent of the total) include various degrees of "sharing the road" information.  However, a total of 17 states or 33 percent (including the District of Columbia) do not include any information concerning passenger vehicles sharing the road with commercial vehicles.  

Of the 34 states that include Share the Road information, 7 states give very brief information about driving around commercial vehicles, in most cases just mentioning the concept of staying clear of commercial vehicles on the road.  In addition, 27 of the 34 manuals specifically use the "share the road" term and include information for drivers about commercial vehicles' limitations on the road.  Of the 27 manuals that include actual Share the Road information, 5 of the manuals also include No-Zone information or use the No-Zone term.  Exhibit 18 compares the type of information included in state manuals, and Exhibit 19 shows the type of information provided by each state. 

Of the 34 state manuals that include some Share the Road information, the amount and type of information varies.  Exhibit 20 shows the type and frequency of information included in manuals that addresses car and commercial vehicle safety.  The most common type of information included is information about commercial vehicles' blindspots, tailgating commercial vehicles, and general information about giving commercial vehicles extra space.

EXHIBIT 18

Percentage of Share the Road Information in States Driver Manuals


 (Available in hard copy version only)4
EXHIBIT 19 

Distribution of Share the Road Information in States' Driver Manuals

(Available in hard copy version only)
Exhibit 20

Frequency and Type of Share the Road Information in Driver Manuals

(Available in hard copy version only)
3.3.2
Determine Extent of Share the Road Information

Although 34 driver manuals include some degree of Share the Road information, the amount of information varies by state.  The state driver manuals that provide the widest range of information about how to safely drive around commercial vehicles include:  California, Delaware, Florida, Georgia, Iowa, Maine, New York, Oregon, Pennsylvania, and Texas.  In addition, ten states include diagrams of the blindspots around commercial vehicles:  California, Delaware, Florida, Iowa, Maine, Massachusetts, Minnesota, Pennsylvania, Rhode Island, and Tennessee.  Exhibit 21( provides an overview of the type of information included in driver manuals for all of the states and the District of Columbia.
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Total = 357 Organizations
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� For the purpose of this report, a "similar program" refers to an organization's outreach effort to inform the motoring public about how to safely Share the Road with commercial vehicles.  This report does not evaluate or determine which "similar programs" are more effective outreach approaches.  Rather, this report is an inventory and review of organizations' Share the Road material and activities. 


( The above mentioned appendix is not found in the electronic version of this report.  In order to obtain a complete copy of the report, send your request to the web master at info@nozone.org.


� Every effort was made to collect organizations' similar program information; however, this study reviews the material organizations chose to submit for the study.  It is possible that an organization that has a similar program or uses another organizations' Share the Road program did not submit material, or that an organization did not submit all of their Share the Road material.


� This duplication primarily occurred due to organizations being listed twice because either the same organization operated under different names, or one organization (primarily a state government agency) responded for another department within the same agency.


( The above mentioned appendix is not found in the electronic version of this report.  In order to obtain a copy of the complete report, send your request to the web master at info@nozone.org.


( The above mentioned appendix is not found in the electronic version of this report.  In order to obtain a copy of the complete report, e mail your request to the web master at info@nozone.org.


( The above mentioned appendix is not found in the electronic version of this report.  In order to obtain a copy of the complete report, send your request to the web master at info@nozone.org.


( The above mentioned appendix is not found in the electronic version of this report.  In order to obtain a copy of the complete report, send your request to the web master at info@nozone.org.


( The above mentioned appendix is not found in the electronic version of this report.  In order to obtain a copy of the complete report, send your request to the web master at info@nozone.org.


� AAA and FHWA purchased the rights to the video ("Semi-Conscious") produced by MTSC.


� Trucker Buddy uses John Deere Insurance's media guidelines.


� FHWA's No-Zone Campaign is shown for comparison purposes and is not part of the Share the Road Similar Programs review.


� FHWA's No-Zone Campaign is shown for comparison purposes and is not part of the Share the Road Similar Programs review.


� Refers to the type of driver (either the passenger vehicle driver or commercial vehicle driver) targeted by the organization's outreach efforts.


� Refers to the age group(s) that the organization targets.


� Refers to the type of commercial vehicle (truck or bus) that the organization's outreach material indicates as a vehicle that has limitations. 


� FHWA's No-Zone Campaign is shown for comparison purposes and is not part of the Share the Road Similar Programs review.


� For the purpose of the report, the term Department of Motor Vehicles (DMV) is used to describe all state motor vehicle licensing agencies.  Some states use different agency names for their driver license agency (such as Motor Vehicle Administration, Department of Licensing, etc.).


( Exhibit 21 is not available in the electronic version of this report, in order to obtain a full copy of this report please make you request to the web master at info@nozone.org
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